


Background

76% of employers say lack of work experience is the reason for not 
employing an 18-24 year old but only 46% actually offer work experience*

So on the face of it is difficult for young people leaving education: You can’t 
get a job without any experience, and you can’t get experience without a 
job! What young people need is a break ….

Young people on benefits are say that the chance to try out a career is 
valuable too… and employers recognise the transferable skills that young 
people can evidence on their CV as a result… time management, reliability, 
team work, communication skills, customer service etc. 

*Source: British Chamber of Commerce’s ‘Developing the 

Talents of the Next Generation’ survey (2014) 



The Brief

Can a Local Newsbrand lead, inspire 
and mobilise local business owners 
(large and small) to provide work 
experience opportunities and truly Get 
In and Go Far?

6 week test in Teesside to run July 2016 
– Sept 2016



Local Media Works Featurelink division with Carat and 
The Teesside Gazette created a unique proposition for 
DWP Get In Go Far.



So what did we do?

created a commercial 
partnership across print, digital, social 
and editorial platforms in Teesside to 
get businesses big or small enthused 
about work experience and let 
youngsters know not to give up and 
apply for work experience placements.



So what else did we do?

We got business leaders in the 
region to back the campaign



We got youngsters work 
experience and into work 



We instilled 
confidence



We thanked businesses



We achieved 
massive editorial 
support and 
appreciation from 
the national careers 
service



We are helping 
businesses think 
about and invest for 
the future 



The Teesside Gazette has supported the 
campaign further by taking someone on 
work experience



What are the numbers?

44 businesses pledged their supported to the campaign. 

4 million opportunities to be seen giving it both reach and frequency across 
Teesside. 

Editorial related to the campaign generated 41,698 page views each one 
generating on average 1.96 minutes of engagement.  That’s 1,362 hours 
worth of people reading content related to the campaign. 

11,621 emails sent with, 1,082 opens



Feedback

“Often school students don’t get to see what happens behind the front gates of employers on 

Teesside and work experience is a perfect opportunity to help open their eyes to the wide range of 

skilled and exciting career opportunities available.”
Steve Grant, Managing Director - TTE Technical Training Group

“Statistics prove that the more students interact with businesses the more likely they are to follow 

school with further education or into the workplace.”
Colin Fyfe, Chief Executive of Darlington Building Society

“Work experience and skills,such as communicating effectively, interacting with others, team working 

and self-motivation, are the foundations upon which a successful career can be built.”
Carly Hinds, Partnerships Manager - National Careers Service

“In a very competitive careers environment, it is important to place yourself ahead of the competition, 

and acquiring skills through work experience is a fantastic way of doing this.”
Heather O’Driscoll, Managing Director, Waltons Clark Whitehill



What did people think 
on social media?
Comments and engagements were positive across the pieces with people 

vocalising support for the campaign, sharing their own stories about work 

experience from both the point of view of individuals and businesses. 

Businesses were genuinely proud to be seen to be involved. 

A regularly expressed sentiment was how impressed people were with those 

undertaking work experience at their businesses 

These real life examples hopefully goes someway to countering what could 

be perceived as a prevailing narrative around how unprepared for work the 
region’s young people are. 



Department for Work and Pensions praises 
Gazette for work experience campaign

Sue Soroczan the DWP’s District Manager for Durham and Tees Valley, praised the Gazette partnership:

“I’m delighted with the Gazette partnership which has been forged. Together, we’ve worked to demonstrate the 
importance of work experience, and show how local businesses can make a real difference to young people’s 
future working lives.
“It’s been fantastic to read all the great coverage in the last few weeks and see just how many local employers are 
keen to pledge further on-going support to the young people in Teesside.

“For young people, it’s so important they are given the opportunity to experience life in the workplace; it provides 
them with vital skills, evidence for their CV and can help them better understand the career options open to 
them.”

'A partnership has been forged - it’s been fantastic to read all the great coverage'


