Case Study – The Department of Work and Pensions
‘Get To Know Your Pension’
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The Department for Work and Pensions ran a Featurelink campaign encouraging
people to better understand their state pension and highlighting the benefits of
workplace pensions. The DWP campaign ran for three weeks in over 20 local
daily and weekly titles.

The challenge
▪ DWP found that many members of the public were not aware of the benefits
of having a state and workplace pension scheme. DWP wanted to raise
awareness so that people could better understand the pension schemes and
start utilising the service.
▪ DWP also aimed to ensure that the pension schemes available were less
complicated and more accessible. The campaign aimed to end this stigma
around pension schemes and simplify the process.

Through Featurelink the aim was to:
• To raise awareness within the right target audience. 52% of local
news brand readers are ABC1s (TGI 2017). By advertising in local
newspapers they were able to target their demographic directly
and generate awareness at the source.
• The data hub for local media in print and online, JICREG, was used
to distinguish the most effective titles based on location. Through
this, Featurelink was able to deliver to an highly contextualised
environment.
• Using the Featurelink service, the ‘Get to Know Your Pension’
campaign ran alongside advertorial features in local print,
providing all the information needed.

“The Featurelink platform allows us
to deliver our message to smaller,
tighter knit communities, with
broader reach alongside careful
targeting.
Government campaigns rely heavily
on public trust, and the use of local
voices and trusted channels has a real
impact on our campaign work.” –
Emma Burroughs, Communications
Officer, Department for Work and
Pensions.
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